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People who increased their contributions to charity are most likely to say it is essential to trust a
charity before giving, and have the highest portion of respondents that highly trust charity.
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They are also most likely to say:

| feel connected to a community If | fall, others will catch me People around me give to charities
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Gen Zers, Millennials, and Gen Xers were most likely to say they increased their giving because they
want to be part of something bigger. Boomers and Matures were most likely to say everyone should
contribute or that their faith calls for it.
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l | want to be part of something bigger than myself [l Everyone should contribute what they can
[l My faith or religion calls for it Il | have been asked by the charity It builds my reputation

People who increased their giving to charities are most likely to say they might increase their
contributions moving forward. The scenarios most frequently chosen as highly likely to increase
future contributions are:

Additional information from
the soliciting charity about
what they do with the
contribution (40%)

Making it easier
to find charities
serving in their
community (28%)

Making a federal
tax deduction

easier and more
accessible (27%)




