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e have never faced anything like this” is the general reaction
when discussing the impact of the coronavirus outbreak on society.
Although the 1918 flu pandemic is often referenced as a comparative, few centenarians
alive today were old enough to have experienced those earlier dark times.
All of us have been somehow affected by COVID-19, whether it is a family member

or friend who has become ill, unemployment due to business interruptions, or

sequestering at home to avoid exposure. And, the impact on our health care system
is evident every time we listen to the latest news and statistics about the virus.

The cover story of this Guide is aptly named A Time of Need. Coronavirus
has produced challenges in most communities but particularly among the
elderly and those living in metropolitan areas. The charitable sector is needed
now more than ever at this crucial time.

We hope you find our feature article provides insights about the issues
that charities face in this crisis and that you will be inspired to contribute
to the causes you care about. Of course, we encourage you to visit Give.org
to help you verify the trustworthiness of organizations by seeing if they meet
the BBB Standards for Charity Accountability.

This issue also highlights the results of a recent study
we completed about COVID-19 and the Charitable Sector.
We surveyed over 1,000 adult individuals and over
100 BBB Accredited Charities about how coronavirus
has impacted their contributions.

We hope you and your family are safe

and healthy.

H. Art Taylor, President & CEO
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O — By Edward Loftin

These are anxious times.

N
N\

As the world tries to cope
with the dangerous

coronavirus, with well over 1.5 million cases globally, all of
us are worried about the health, safety and livelihood of
our families and friends, the ability of our healthcare
system to hold up under increasing strain, unstable
economic conditions, and a host of other concerns.

s “shelter in place” orders become increasingly common, the United States
has now overtaken China with the uncomfortable distinction of having more
COVID-19 cases than any other nation. BBB Wise Giving Alliance shares
your concerns as we continue to work with charities of all shapes, sizes
and missions, many of which are on the frontlines of fighting the pandemic through
research and provision of supplies and support. In this edition of the Wise Giving
Guide, we highlight some of the critical work being done by charities at this crucial
juncture. We also touch on some things you can do to help under these unique
circumstances. We call on you to continue to support trusted charities that are
offering aid and service to so many of us, around the globe and in our backyard.

Charity responses to COVID-19

For most of us, the coronavirus outbreak is unparalleled. Beyond the virus itself,
there are layoffs, school and business closures, and orders to stay home. The prospect
of completing simple tasks such as grocery trips feels daunting and telework is the
new norm for those of us lucky enough to have that option. Those in the retail,
service, and many other industries aren’t so fortunate as millions of Americans file
for unemployment.

Nurses and doctors are putting themselves at risk every day to care for the sick.
First responders, delivery service and transportation professionals, and other
essential workers are providing needed services to keep our world moving. The
nonprofit community is no different. BBB WGA evaluates charities fighting COVID-19
both internationally and domestically. Large international medical organizations



® i COVID-19 and the Charitable Sector
BBB. Jveorg The COVID-19 (coronavirus) outbreak affects all sectors
of society, including charities:

® Close to 80% of BBB’s
Give.org Accredited
Charities anticipate 2020
revenue will be lower than
expected.

Most charities are
concerned about
mainatining a
financially stable
organization in
2020.*

The top 3 reasons cited are:

» Donors will be less able to give

* The organization will be less able to host
fundraising events

» Donors will redirect support to
individuals in need

Thinking about the potential effects of the virus,
our charities are very concerned about:

* The impact on the charitable sector as a whole

« Fulfilling their programmatic activities as planned

* Reavching the people and animals they serve

Based on a survey of 118 BBB Accredited Charities (i.e., charities that met all
BBB Charity Standards), as reported in the Give.org Special Report: COVID-19
and the Charitable Sector. See the full study at Give.org/donortrust.
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and small food pantries alike are rising to the challenge and doing their best to adapt
to new ways of working safely and expeditiously. Here’s a look at some of the work
being done on the ground.

Americares reports that it has delivered 15 shipments of protective gear and other
supplies to clinics which serve low-income and uninsured patients in Washington,
California, New York, Texas, and Connecticut, where it is also employing telehealth
services for its patients as well as referring suspected COVID-19 patients for testing.
The charity reports that many of the organizations receiving its aid serve vulnerable
homeless populations. Americares also trains healthcare professionals in infection
prevention and control, disaster preparedness, and mental health, while sharing
educational resources around the world. If needed, Americares is prepared to mobilize
medical personnel to provide “surge support” for overburdened health facilities.

The American Red Cross supports community-based health and hygiene
promotion, helps people get access to basic services, and deploys data and
communications experts, globally, all while facing significant hurdles to its core work.
Gail McGovern, President and CEO of American Red Cross, explains: “As blood
drives are canceling at an alarming rate due to the coronavirus, the American Red
Cross is grateful to partners and the community as we work together to urge healthy
individuals to give blood or platelets to help patients in need.” The Red Cross reports
that it supplies about 40% of the U.S. blood supply.

DirectRelief, in conjunction with businesses, the public health community, and
other nonprofits, is working around the world to provide protective equipment and
medical supplies to healthcare workers. The organization is providing protective

masks, exam gloves, and isolation gowns to health care organizations in
areas with confirmed COVID-19 cases in the U.S. Direct Relief has
also delivered close to 800,000 N95 surgical masks, as well as face
shields, coveralls, and more than 400,000 gloves via FexEx

CHARITY to China. International Medical Corps (IMC) is offering its

REPRESENTATIVES more than 7,000 staffers with tools to help with screening,
WANT DONORS TO KNOW: infection prevention and control, and healthcare worker
protection activities. The organization is also supporting
‘ ‘ supply and equipment procurement and provision
efforts and ramping up screening and triage

We are committed.to meeting capabilities. IMC recently set up medical shelters at

our mission and have alread y Martin Luther King, Jr. Community Hospital in South

devel ope d new-w aysto do it Lo§ Angeles. It also 1aunche(.i 1ts. COVID—19‘ Learning
Series on March 30, addressing issues ranging from

but wi t ho u tong 0 ! n_g the pandemic’s impact on the U.S. healthcare system
support, it wi Il be difficult to isolation and quarantine.

to pull it off.” ]
Beyond medical needs

Charities are providing support in many other areas of
need during the pandemic. Organizations such as Meals on
Wheels America and its network are having to, “pivot their
operations to meet the critical demands of this unprecedented crisis.”
The charity created the Meals on Wheels COVID-19 Response Fund to helps
solicit, receive and distribute funds on behalf of its nationwide network, “so that
local programs can focus on the work of supporting seniors in their communities.”




The COVID-19 Response Fund will support replenishment and expansion of supplies
of shelf-stable and frozen foods; help offset increased personnel and transportation
costs due to closure of meal distribution sites and decreases in volunteer
support; and subsidize telephone and technology programs that
enable check-ins into the welfare of isolated seniors.

No Kid Hungry, a project of Share Our Strength, reports
that American children in need have already missed more

than 130 million school meals, a figure that is sure to CHARITY

get much larger as new school closings crop up or are REPRESENTATIVES
extended. No Kid Hungry is offering emergency grants WANT DONORS TO KNOW:
to school districts and nonprofits helping feed school

children across the country during the pandemic. ‘ ‘

Grant funds have been used to purchase a mobile
food truck to deliver warm, free meals for kids in the
Natomas Unified School District in California, while T h e hee d

also providing emergency funds to support Manna .

Food Center in Montgomery County, Maryland. IS g rea t er t h an

Feeding America, with a network of over 200 food e V e r 3
banks nationwide, has initiated a COVID-19 Response "
Fund to help secure resources for vulnerable populations.
CEOQ Claire Babineaux-Fontenot explains that the fund will
enable food banks to, “respond efficiently and effectively in their
communities so that food is not added to the list of worries for families
during this pandemic.” A South Carolina member of the Feeding America
network, Harvest Hope Food Bank, is now offering drive-through services to limit
person-to-person contact. Some food banks are shifting their BackPack programs,
which typically provide weekend meals to needy children, to offering meals during
school closures.

BBB WGA spoke with Treasure Coast Food Bank (TCFB), part of the Feeding
America network serving Indian River, Martin, St. Lucie, and Okeechobee Counties
in Florida. Judy Cruz, President and CEO of TCFB, explained that, “Whether it’s
children home from school who can’t access free and reduced meals or families
struggling to put food on the table due to loss of income right now, we are providing
meals and food packs to those in need to help them get through this unprecedented
situation.” Krista Garofalo, Chief Strategy and Advocacy Officer for TCFB, indicated
that before the pandemic the organization largely relied on in-kind donations, but
declining food inventories have forced the charity to purchase more goods. An added
complexity is that with many people suddenly out of work, demand for TCFB’s
services are increasing as volunteerism declines. To help stem the tide, Garofalo
explained that furloughed county workers considered “nonessential” have been able
to continue to receive a paycheck if they help at the food bank.

Cruz elaborated that her organization is, “practicing social distancing with
volunteers and staff, pre-packing boxes for drive-thru mobile distributions to minimize
contact, and delivering food packs to people’s homes if they are in need and can’t
leave their houses for health reasons.” Cruz describes these new procedures as “the
new normal” for TCFB. Over a ten-day period in late March, the charity distributed
450,000 pounds of food, including 21,000 prepared meals for out-of-school children

and emergency responders.
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o i G |Veorg The COVID-19 (coronavirus) o_u_tbreak is placing
BB. sse wise aiving atuance | tremendous pressure on charities, but the empathy
and generosity of donors could rise to the challenge!

[\
53% expect to maintain N %
their donation level N

Younger
generations, in
particular, intend
to give more,
with 48% of
Millennials and
61% of Gen Zers
anticipating a
rise in giving

31% say they plan
oS to give more

aye
52

al,

52% feel they need
to be financially

46% lost income
due to the COVID-19

outbreak conservative
# B
so be redirected
25% say they will look for ways to

help unemployed individuals directly AL
v ayr v
24% say they plan to give money to small \%‘5’.

@ business (directly or via crowdfunding) S

Especially younger generations,
with 47% of Gen Zers and 37% of
Millennials anticipating gifts to
small businesses

Based on a survey of more than 1,000 adults across the United States,
% as reported in the Give.org Special Report: COVID-19 and the Charitable Sector.
See the full study at Give.org/donortrust.



BBB WGA also spoke with Amanda Howell, Manager
of Communications with Infant Crisis Services (ICS),
an Oklahoma charity whose mission is to feed and
diaper babies and toddlers during crisis. Howell

says ICS has put over 3,000 volunteers on CHARITY

hold during the pandemic and is relying REPRESENTATIVES

solely on its staff of only 27. The ICS WANT DONORS TO KNOW:
boutique and playroom have been closed

to limit the number of people in their
building and the organization has ‘ ‘
shifted to serving clients at their drive-

thru. Instead of directly handing items
person-to-person, staff members take

Many of the organization’s
orders while clients remain in their cars. ser\nces are essenti al

Orders are placed on a table and clients

can then load items in their cars by

themselves to avoid person-to-person

contact. The organization’s BabyMobiles,

or mobile food and diaper pantries, have

been grounded to avoid the travel and crowds
that typically form in the 17 counties ICS serves
when making their rounds.

services and cannot
be shut down.”

How you can help

« Verify trustworthiness at Give.org and look for organizations
that meet the 20 BBB Standards for Charity Accountability.

« Look for experienced relief organizations. New organizations may have
the best of intentions but lack the ability to deliver.

« Examine charity appeals closely to ensure that they clearly describe
how funds will be used.

« Ifyou are a volunteer sidelined during the pandemic, reach out to charities
to find out other ways to help.

Special Report

In early April, our research team released Give.org Special Report: COVID-19
and the Charitable Sector. BBB WGA commissioned a survey firm to contact over
1,000 U.S. adults and separately contacted BBB Accredited Charities to examine
anticipated consequences of the pandemic on the charitable sector. 80% of the
118 participating charities anticipate revenue to be lower than expected while 89%
are concerned about their organization’s financial stability. On a hopeful note,
30% of the individuals surveyed indicated intentions to give more this year.
Art Taylor, President and CEO of BBB WGA, states that the outbreak is “a reminder
of our collective interdependence, and we are encouraged to see that as the
COVID-19 outbreak gains momentum, almost one-third of donors say they want to
give more.” See the infographics in this article and read the full report by visiting
www.give.org/donortrust. A
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- IN 2018 GIVING

ceording to Giving USA 2019, individual giving declined by 1.1% to $292 billion between 2017 and

2018. While drops in charitable giving in any given year stem from multiple factors, many have

pointed to the Tax Cuts and Jobs Act of 2017 as a major contributor to the lost revenue as the

legislation doubled the standard deduction, meaning individuals and families had less

incentive to itemize in 2018. Many lower and middle income people simply can’t afford to give enough to

charity to make itemization a reasonable option. While people may continue to give, they may give less with

the threshold for itemization so much higher.
Strategic givers can use tools such as donor-
advised funds to lump two-years’ worth of
charitable donations into one year, taking the
standard deduction in one year and itemizing
the next. While such strategies can benefit
donors, charities rely heavily on yearly giving
and may have a hard time budgeting under
such uncertainty.

With such rapid change due to the onset
of the coronavirus, it’s hard to gauge the
effects on charitable giving just yet. The
passage of the Coronavirus Aid, Relief, and
Economic Security (CARES) Act will allow
nonitemizers to deduct up to $300 in 2020.
The legislation also lifts caps on annual
giving for itemizers and raises limits on
corporate charitable giving. With so many
needs and so much chaos, it’s hard to
speculate too much about the effects the
stimulus will have on the charitable
community. It’s probably not a stretch,
however, to imagine that organizations
providing aid to fight the virus are likely to

be a top priority for donors for some time.
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